were mostly represented in the textbook.
This empirical evidence lends support to
Babaii and Sheikhi’s assertions that “with
the market as the core of society, things
and even people (in fact, their skills and
abilities) should be marketable” (p.8).

Ideologically speaking, our qualitative
analysis revealed that the textbook
authors try to diminish and underestimate
developing countries’ contributory
role and highlight their role in fostering
one’s capabilities. It seems that the ELT
publishers try to present their country
as the best place with the best culture.
This biased attitude implicitly affects
learners’ mentality to have a positive
attitude towards the Anglo-centered
countries while underestimating his/
her own countries’ role. The obtained
tendency is in line with what Fairclough
(2001) refers to as inculcation. It is a
mechanism which “attempts to naturalize
partial and interested practices to facilitate
the exercise and maintenance of power
[...] the mechanism of power-holders who
wish to preserve their power” (p. 62). More
specifically, the activities in textbooks
concentrate on developing entrepreneurial,
job-seeking and consumer skills rather
than on critical awareness, reflection, and
dialogue.

Given the presence of neoliberal
tenets in ELT textbooks, and due to
their significant effect on EFL learners,
ELT teachers working in English private
centers, are advised to enhance their
criticality in choosing and examining the
instructional materials. Critical thinking
and questioning of textbooks’ neoliberal
contents could be beneficial to enrich both
pedagogical practices and educational
outcomes (see Bernstein et al., 2015).
Teachers should enhance their learners’
awareness of neoliberal tenets in the

22 | ROSHD FLT | vol. 35, No. 3 ,Spring 2021

textbooks and foster students’ criticality,
too. As Babaii and Sheikhi (2018) rightly
put, teachers can help develop the
students’ critical thinking and sensitize
them to the overt as well as covert
messages they encounter in the media
and teaching materials” (p.264).
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involuntary comparison. All these can refer
to multiculturalism to compare developing
countries with Anglo-based ones.

Conclusion

Our quantitative and qualitative findings
represent the presence of neoliberal
tenets both in texts and images of an
English language learning textbook.

The issues such as competition,
individualism, branding, profit-making, and
multiculturalism were found in the corpus.
However, they were disproportionately
represented. Further, the joint display of
verbal meaning and images revealed that
textbooks were not ideologically neutral. It
seems that it is deliberately developed and

ost Indian boy finds his mother 25 years later!

Image 3 (unit 1, p.10-11)

In the above pictures, the authors narrate
the story of a 5-year-old Indian boy who is
lost and finds his mother after 25 years. It
might seem a dramatic and tragic story at
first glance. However, an ideology seems
to be advocated behind these pictures:

a negative representation of India. It
seems that they wanted to invoke an

advanced to affect EFL learners’ mentality
(here neoliberal mindfulness).

More specifically, of notable findings
is that advertisement was presented in
almost 34% of the text, representing that
textbooks are market-led (see Babaii&
Sheikhi, 2018). Marketing and branding, as
two cornerstones of neoliberal mentality,

Vol. 35, No. 3, Spring 2021 |ROSHD FLT | 21



“Other companies
don’t care about design,

We think it’s vitally important”
the late Steve Jobs

Image 1 (Page 51)

MIITY W1 R IV TWG 1TV WV WYITWTIE, T TOMaVI DD, TTE WG |

three famous chefs in London before he was spotted by a
producer at just 21 and his kfe changed.

[

G ¥
Image 2 (Page 46)
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Closely related to Excerpt 4, we found
Excerpt 5, highlighting competition and
money issues in the corpus. This shows
that earning money in a competition
without any efforts and celebrating
matter, signifying that money is valuable.
Competitions between the two companies
are represented in Excerpt 6. Likewise,
individualism, as one of the backbones of
neoliberalism, is described in the following
conversation:

Eddie: What | love is knowing the whole
room of people is feeling the same thing.
Greg: For me, the people are the
problem.

Greg: My friend watches her movies on
the TV and | watch mine on the laptop
(unit3, p.28).

What Greg says here may seem that it is
his personal belief. However, it can have
an illocutionary meaning. It carries the
ideology of individualism.

Being famous, marrying a millionaire,
the signs of market breeding and
individualism, are addressed in Excerpt
7. Profit-making, as one of the tenets,
is represented in Excerpts 8 and 9. For
example, in Excerpt 9, it is implied that
students can earn money by selling their
physical organs.

More specifically, of notable
findings is that advertisement
was presented in almost 34%
of the text, representing that
textbooks are market-led



Table 4. Sample Excerpts From the Book

Excerpt No.

Content

Apple’s fortunes were transformed again with the development of the iPod in 2003. The iPod in 2010, and
1 the iCloud data storage service in 2011. These beautifully stylish products and the ease with which they are
networked, have changed the way the world reads, watches, listens, and com(municates (Unit 6, Page 51.

The travel guide company lonely planet was founded by tony and Maureen wheeler ... (when). Lonely planet
is an outstanding publishing success. Over 120 million guidebooks have now been printed and it has been

2 printed and it has books for almost every country in the world. The website www.lonelyplanet.com receives
over 100 million visitors per year, and there has been in excess of 10 million downloads of its apps (Unit 2,

Page 16).

Nick D’Aloisio is the founder of the London-based company Summly. He grew up in Perth, Australia. The
3 family moved to London when nick was 7. At 9 he was given his own computer which he put to use creating
movies. At 12 he got an iPhone and began writing apps.

$30m (Unit 5, p.43).

It attracted $250000 in funding from the chinese billionaire Li Ka-Shing. He has sold Summly to Yahoo for

5 She won $2000 in a competition. Last night Sally was celebrating. (Unit 3, p. 23)

He brought in John Sculley, the president of Pepsi-Cola, to do the job, asking him ‘Do you want to just sell

sugared water for the rest of your life, or do you want to change the world? (Unit6, p.50)

7 Ask and answer similar yes/no questions about future possibilities in your life.

. Be famous

Go to Florida

Marry a millionaire

Speak perfect English

Have grandchildren (unit 5, p.40)

Well, | work in the city. In the next two years, I'm going to be even more successful. | hope I'll be earning twice

what I'm getting now. I've set myself this goal; before I'm 25 I'll have made a million. Earning more money

as a goal means success for this young man. He has a constant concern for profitmaking which is one of the

market breeds (unit 5, p. 38).

What is ‘body advertising’? Which parts of the body listed below do you think are most suitable for this kind of

advertising? (unit 6, p.48)

. Head face

. Eyelids forehead

. Hands chest

. Thighs soles of the feet

In Excerpt 1, which is part of an
advertisement (e.g., Apple, iPod, iPhone,
and iCloud), the authors highlighted
consumerism and branding by
characterizing the brands as beautifully
stylish products and the ease with which
they are networked. In addition to Excerpts
1 and 2 that highlighted the presence of
branding, we found the following excerpt,
asserting that getting an iphone may be
considered as Nick’s success in writing
apps (see Excerpt 3 in Table 4).

In addition to the texts, we found the

representation of branding in images
(see image 1 and image 2). As illustrated
in these images, the advertisements

of famous brands such as Apple and
Breville are depicted. As for the left
picture, for instance, this quotation from
Steve Jobs, “other companies don’t care
about design..” is accompanied by an
image, highlighting the neoliberal mentality
of branding and consumerism. Money
matters mantra, as one of the backbones
of neoliberalism, is also reflected in
Excerpts 4 and 5.
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As for relational constraints, our findings
reveal that friend-friend is the most
prevalent type of relation in the corpus. The
second most frequent was related to man-
woman; the least was related to neighbors.
As can be seen in Table 2, different tenets
of neoliberalism are notable.

Table 2. A Profile of Relational Constraints in the Corpus

Table 3. A Profile of Neoliberal Tenets in the Corpus

Neoliberalism tenets Frequency Percentage

Branding 22 44
Individualism 9 18
Monetary calculation of 6 12
loss and gain

A constant concern for 5 10

profit-making

Relations Frequency Percentage Competition 5 10
Friend-Friend 39 28.46 Consumerism 3 6
Man-woman 34 24.81 Intertextuality 3 6
Monologue 18 13.13 Multiculturalism 1 2
Husband-wife 8 5.83 Productivity 0 0
Customer-service provider 6 4.37 Total 50 100
Parents 6 4.37
Boss-employee 3 218 Our quantitative analysis revealed
Citizens 3 2.18 the presence of neoliberal tenets in
th rpus. In order to have an in-
Passengers 3 2.18 € corpus . O_de oha e a )
depth examination of neoliberalism, we
Teacher-student 3 218 qualitatively analyzed the excerpts and
Presenter 5 145 images bearing ideological purposes in the
corpus.
Interviewer-interviewee 1 0.72
Neighbors 1 0.72 Qualitative Analysis
Total 137 100 In this section, some excerpts and images

In order to have an in-depth
examination of neoliberalism,
we qualitatively analyzed the
excerpts and images bearing
ideological purposes in the
corpus

More specifically, we quantified the
neoliberal tenets in the corpus. As shown
in Table 3, branding, individualism, and
money matters are the three most frequent
tenets in the corpus.
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advocating neoliberal mentality, such as
branding, market, consumerism, branding,
etc. are presented and discussed. To
begin with, branding, as one of the tenets
of neoliberal mentality, is reflected in the
following excerpts (see Table 4).




Methodology

We explored the modes of neoliberal
representation found in the corpus using
CDA and multimodality approaches.

In so doing, we critically scrutinized

the conversations; listening, reading,
grammar-based content’s and pictures
of Soars and Soars’ (2005) the New
Headway series developed for upper-
intermediate learners. Fairclough’s (1989,
2001) model of CDA was followed to
discover the properties of the textbook’s
neoliberal dimensions. In this model,
Fairclough asserts triple constraints on
contents, relations, and subjects which
“powerful participants” (ELT publishers)
“in discourse can exercise over the
contributions of non-powerful participants
(Non-Western consumers)” (p.38). The
number of occurrences of each constraint
(i.e., content, relations, and subject) has
been counted and tabulated.

For the multimodality approach, we
adhered to the model proposed by Kress
and van Leeuwen (2006) in which images
can be interpreted according to what they
represent. Combining CDA and multimodality
approaches, we explored how the visual
elements and texts could contribute to the
overall ideological neoliberalism in the corpus
by transmitting the ideology of an institution or
a group of people (Lirola, 2006).

In order to examine the New Headway
(upper-intermediate level) book, as the
main corpus of the study, we adhered
to a concurrent mixed methods design
(Creswell & Plano-Clark, 2011), which was
implemented at two distinct phases. First,
we collected and analyzed the number of
occurrences of constraints on contents,
relations, and subjects in the textbooks
(i.e., a quantitative phase). Concurrently,
adopting a content analysis approach,
we collected and quantified themes that

represent neoliberal tenets in the textbook
(a qualitative phase). We then integrated
the quantitative and qualitative findings in
light of the neoliberal mentality.

Results

Quantitative analysis

In order to examine the above constraints
(i.e., topics, contents, and subject positions)
represented in the textbook, we quantified
their occurrence as indicated in the following
tables. As shown in Table 1, the most
frequent topic is related to money matters
and personal anecdotes, which represented
the marketing and individualism, as the two
neoliberal tenets, in the corpus.

Table 1. A profile of Topics Represented in the Corpus

Subject Frequency Percentage
Money matters 12 10.61
Personal anecdotes 12 10.61
News 11 9.73
Book 10 8.84
Traveling 10 8.84
Film 7 6.19
Getting familiar with people 6 5.30
Children 5 4.42
Education 5 4.42
Getting a job 5 4.42
History 3 2.65
Love 3 2.65
Pet 3 2.65
Science 3 2.65
Shopping 3 2.65
Sport 3 2.65
Lifestyle 2 1.76
Moving to a new place 2 1.76
Phone 2 1.76
Animals 1 0.88
Breaking rules 1 0.88
Health 1 0.88
Interviewing 1 0.88
Strange creature 1 0.88
TV 1 0.88
Total 113 100.00
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Introduction

Political economy, the point of
interconnecting social, political, and
economic dimensions, has received less
attention in the interdisciplinary field of
applied linguistics (Block, Gray, Holborow,
2012). Commercially-produced textbooks,
as one of the significant indicators of

the political economy, have been widely
used by English language teaching (ELT)
publishers in many classroom contexts. It

is believed that ELT textbooks, like other
models of systematic discourse (e.g., news
reports, and daily conversations), shape our
knowledge of the world and bear ideologies
(Copley, 2017; Van Dijk, 2014).

According to Gray and Block (2014), ELT
textbooks prevalently reproduce, warrant,
and legitimize “neoliberal ideology”

(P.45). Despite its significance, there

are a few empirical studies on tracing
neoliberalism in ELT (Babaii & Sheikhi,
2018; Bori, 2020). Neoliberalism, as
Harvey (2005) argues, is characterized by
a theoretical underpinning of economic
and political practices that has argued
for the importance ascribed to human
well-beingness through “liberating
individual entrepreneurial freedoms and
skills within an institutional framework

of strong private property rights, free
markets, and free trade” (p.2). Likewise,
it has become “hegemonic as a mode of
discourse” to the extent that neoliberalism
mentality has immersed in our daily

lives and academic endeavors (Harvey,
2005, p.3). Accordingly, neoliberalism
has this vivid potential to bring the ELT
strand under the flag of marketing,
directing ELT policymakers and teachers
to create markets (Copley, 2017; Gray

& Block, 2014). The marketization is
further emphasized considering an
entrepreneurial culture of ELT which
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provides abundant opportunities for
teachers and practitioners in different EFL/
ESL contexts (Thornbury, 2010).

Recently, the voice of this newcomer has
been heard in ELT. For example, Copley
(2018), adhering to neoliberal tenets,
argued that most EFL textbooks have
“aspirational, atomized, competitive, and
individualistic perspectives pursuing their
self-realization through a free market”
(p-43). In a recent study on tracing
neoliberalism in ELT textbooks, Babaii and
Sheikhi (2018), following a critical discourse
analysis approach, argued that the
selection of textbook contents developed
for adults in ELT corpus could not be
intuitive and arbitrary. They extracted some
instances of neoliberal tenets in the corpus.
Amini Farsani and Rahimi (in preparation)
spot some neoliberalism instances in ELT
textbooks which were developed for young
learners in an Iranian context.

The present study is aimed at tracing
the tenets of neoliberalism in one of the
highly-used textbooks in English private
centers and institutes in Iran (i.e. the new,
Headway Series). As such, the present
study, adopting critical discourse analysis
(CDA) and multimodality approaches,
explores the tenets of neoliberalism
in the images and texts represented
in the New Headway Series (Soars &
Soars, 2005). More specifically, this
study tries to uncover the ideological,
social, cultural discursive, and neoliberal
traces represented in one of the ELT
textbooks commonly taught to English
as a foreign language (EFL) learners
at upper-intermediate levels in Iran. We
hope that this study helps both teachers
and students in private sectors to grow
conscious about and address the hidden
layers of ELT textbooks applied for
teaching English in Iran.
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Abstract

Textbooks have been considered as one of the key leverages to socialization to the extent that
they can influence learners’ opinions and tendencies about themselves, other people, and
society. English textbooks may affect our students™ ideology, attitude, identity, and values. Of
notable ideological purposes, we examined neoliberal tenets in Iranian EFL private centers.
This concurrent mixed methods research design, adhering to critical discourse analysis and
multimodality approaches, explores neoliberal tenets in New Headway Series quantitatively and
qualitatively. Our findings revealed tenets such as consumerism, individualism, branding, and
profit-making in both texts and images. Implications for EFL teachers and learners are discussed.

Keywords: ideology, ELT textbooks, Neoliberalism, mixed methods, private institutes
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